Summer 2007

LIFESTYLE CENTERS ATTRACT HIGH-END RETAIL
As the Inland Empire transitions into a vibrant metropolis of upscale living and high-end shopping, city planners and
developers can work together to elevate the region to a leading destination for luxury retailers.

T

he Inland Empire is now home to more than 4 million residents with the median household
income above the national average. Today, the median household income in Riverside
County is more than $68,000. With an ideal demographic profile, high-end retailers are
quickly tapping into the market that now has the buying power to support them. But luxury retailers
like Crate & Barrel, Coach and Anthropologie, don’t just locate to any ordinary strip shopping mall, they
migrate to centers that suit their status and image.
Two lifestyle centers, The Promenade Shops at Dos Lagos in Corona and Victoria Gardens in
Rancho Cucamonga have been a vital part in bringing high-end retailers to the Inland Empire.
Together they have attracted retailers like Pottery Barn, Ra Sushi Bar, the Cheesecake Factory
and White House Black Market to expand into the region. Corona and Rancho Cucamonga, for
many of these retailers, are their first locations in the Inland Empire, and in some cases, Southern
California.

Dos Lagos

“Corona, like many cities in the region, offers retailers the elements to be successful,” said Darrell
Talbert, deputy director of the Community Development Department for the city of Corona. “By
working with developers to design and build affluent communities
with designated commercial areas for specialty shopping centers,
Corona was able to draw a number of luxury retailers.”
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Today, lifestyle centers are the fastest growing retail form in the
country. Lifestyle centers are preferred by most cities, developers
and residents because they fit the needs and lifestyle of today’s
suburban resident. These centers also offer upscale retailers a
venue they can appreciate, are more cost effective to build and
operate and more importantly, they strengthen the local
economy.
Many retailers have also found that lifestyle centers generate a
higher profit margin. Designed to be an experience in itself,

Dos Lagos Shops

.....continued on page 2

Inland Empire Raises Concerns About the Region’s Water Issues
Water conservation and availability are cited
by homebuilders as the most important issues
to San Bernardino County homebuyers and
homeowners.
On August 9, 2007, these issues will be
addressed at the San Bernardino County
Water Conference being held at the Ontario
Convention Center from 8 am to 2 pm.
This event, sponsored by ULI IE, will bring
together city, county and water agency
officials, businesses and non-profits to
address pending water resource challenges
and possible solutions.
The event is being sponsored by the BIA –
Baldy View Chapter, in partnership with
County Supervisor Brad Mitzelfelt and State
Senator Bob Dutton.

“Our county is home to some of the most
talented water professionals in the nation,”
said 1st District Supervisor Brad Mitzelfelt.
“We must tap their collective expertise to
pursue long-term supply and resource
management solutions that will benefit
future generations,” he said.
The program will include a brief anthology
on water resource management within the
county, a keynote speaker and four panels on
the following issues:

• Ground Water, Maximizing Imports and
Recycled Water

• Conservation and Water Quality
• Land Use, Economy and Environment
• Anticipating Needs and Contemplating
Solutions

.....continued on page 4

Letter from the Chair
Summer 2007
Dear Inland Empire Members and Friends,
Urban Land Institute’s Inland Empire District Council appreciates your involvement in our past and upcoming programs. It is our
goal to inform our current and future members about best practices in the real estate industry, by creating a forum where people can
exchange ideas and lessons learned.
Our efforts in educating and fostering responsible growth and land-use policy in the Inland Empire have not gone unnoticed. The
ULI Inland Empire District Council has been approached by numerous organizations to lend our expertise and name to help
generate awareness of their cause. As one of the region’s pre-eminent multidisciplinary organizations, we welcome the opportunity
to participate in these events and to develop strategies for addressing all of our region’s land-use issues.
We are committed to improving the Inland Empire by providing stimulating programs on real estate trends and issues that affect
the region. Our sponsors are the reason why we can present these high-quality programs. Furthermore, we encourage you to become
a sponsor and raise the profile of your company. Being a sponsor allows your company to gain invaluable exposure with private and
public leaders.
As we enter summer, a time when many of us are able to rest and take vacations with friends and family, the Inland Empire District
Council wishes you the best of luck in your travels. We look forward to reconvening with you in the fall.
Sincerely,

John Potts, Vice President of Real Estate
The Garrett Group
Assistant Chair, ULI Inland Empire

“Lifestyle Centers”.....continued from page 1

lifestyle centers encourage shoppers to linger longer, ultimately producing more sales. On average, a lifestyle center produces $100-$200
more per square foot than a traditional indoor mall, directly benefiting the retailer and the local economy.
Because lifestyle centers lack the infrastructure and size of traditional malls they are less expensive to construct and maintain. Generally,
maintenance costs for common areas, which include landscape and sidewalks, are a portion of the cost for indoor malls.The success of
these lifestyle centers has helped raise the profile of the Inland Empire and made the region a desirable place to live, work and play. In
order to further this growth, city planners and developers need to work to develop lifestyle centers that will bring the businesses and
retailers that residents want.
“We would like to see more lifestyle centers in the area. In the few months that Dos Lagos has been open, the development has helped
bring status to Corona while strengthening our economy. If the Inland Empire fostered more of these projects, the region could suit the
needs of its residents and attract the type of business we want,” said Talbert.
In the past, other cities and counties have benefited from Inland Empire residents who traveled to surrounding areas to shop and dine.
The region’s lifestyle centers make it possible for residents to invest in the community through dining, retail and entertainment options
that are found in their neighborhood.
Lifestyle centers are becoming the best way to raise the profile of the region and market the Inland Empire as a desirable place to do
business and shop. Their development is the best way to suit the needs of local population, while ensuring a healthy economy.
(2)

ULI Inland Empire Project Profile
Harveston
Paving the way for sophisticated planning

With the entire master-plan built and homes almost completely
sold out, Temecula-based Harveston has paved the way for
lake-oriented communities throughout the Inland Empire.

Amenities
Lake House
•

A 550-acre housing and commercial development, Harveston was
created with the goal of building an all-inclusive community, where
residents could choose to walk to the park, retail center or club
house instead of driving. In addition to being the first of its kind,
Harveston established a new approach to planning and developing
master-planned communities.

•

“With Harveston, we wanted to bring in a new and more
sophisticated element to the planning process of master-planned
communities in the Inland Empire,” said Tom Martin, vice president
of strategic marketing for Lennar Communities. “We faced the
homes toward the front of the lake to link the walkability aspect.”

•

•
•
•

An 8,000-sq. ft event building that can
accommodate large weddings and parties
The Classroom, which can be used for art
workshops, fitness activities and life long
learning opportunities
The Pool Pavilion, with picnic tables
Lakeside Green for community events
A Jr. Olympic pool, with a spa, expansive sun
deck, and cabanas
Children’s Water Spray Park

Parks
•
•
•

There are 56 acres of parks
A 17-acre Lake Park, where residents enjoy
strolling along the beautifully landscaped shore
Outdoor amphitheater for special performances

Harveston Sports Park
•

The 19.5-acre park features two lighted baseball
fields for both youth and adult league use as well
as two soccer fields

Educational Services
•
•
•

Harveston, which broke ground in 2000, focused on bringing a new
architectural design instead of the typical monochromatic style of
the time. Consisting of an eclectic blend of traditional and
Mediterranean styles, the community has a vast array of product
types from single-family homes to townhomes.
In order to encapsulate its vision, Lennar Communities was very
prescriptive with the style and architecture of the development. It
included architectural design, floor plans and elevations into the
plan for every home and facility. By planning for every detail, it was
able to simplify the process for builders, allowing them to market
the homes early on.
Harveston now serves as a model for the new American small town.
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Temecula Valley Unified School District
Ysabel Barnett Elementary School
ABC Child Care Center

RAISE THE PROFILE OF YOUR
COMPANY, BECOME A SPONSOR
OF ULI INLAND EMPIRE TODAY!
Join industry leaders and elevate your
organization within the fastest growing
region in the country.
For more information about the benefits of
being a sponsor, please contact
Regina Marston at (951) 304-9658
or visit www.inlandempire.uli.org.

Member Spotlight
Christine Iger
Iger & Associates
Government Interface Consultants

ULI IE Vice Chair Public Sector

As a member of ULI for more than 10 years, Christine Iger is working to build
partnerships between the public and private sectors. Inspired by the leadership of our
nation’s founding fathers and the political intrigue of her favorite movie, “All The
President’s Men,” Iger is a true political expert.
What is your role at Iger & Associates Government Interface Consultants?
I am the Founder and President of the company. We provide governmental relations
advocacy before federal, state, local agencies, special districts, city councils, county
boards and advise client land-use entitlement teams; we also provide our clients with
overall strategic and tactical government relations advice.
Why is it important to be a ULI member?
ULI offers people the opportunity to network with the best and the brightest in the
real estate industry and its affiliates. It creates a forum where people can participate
in essential dialogues with seasoned professionals about industry best practices and
lessons learned. It is exciting to have these high-level discussions, where you can walk
away with new tools to use in the increasingly complicated land-use world in which
we work.

“Water Issues”

..continued from page 1
Sponsorship of the event is
highly encouraged. For more
information please visit the event
web site at www.sbcwater.com or
call 1-866-737-4880.
ULI IE is also sponsoring
Riverside County’s 4th Annual
Water Symposium at the
Morongo Casino Resort and Spa
on Thursday, June 21 from 9 a.m.
to 1 p.m.
Nearly 700 business and
community leaders, politicians,
and officials from almost every
water district and agency that
serves Riverside County are
expected to attend the one-day
water symposium.
Panelists at the conference will
discuss solutions to funding
water-infrastructure
projects,
various plans for restoring the
Salton Sea and finding new ways
to meet water needs of Riverside
County’s growing population,
such as using more reclaimed
water and building more storage
to capture rainwater.
For more information, please
visit www.rivcoh2o.com.

What direct benefits have you experienced from being a ULI member?
Our company has gained a lot of information and connections from participating in
the various workshops and conferences hosted by ULI. The Inland Empire is a vast
region and ULI streamlines what we need by pulling together the people, data and
key connections we rely on to be successful in our business. ULI has the resources
we need to keep up to date on the latest trends in sustainable development, mixed-use
neighborhoods, public private partnerships and “lessons learned” in real estate deals.
What is your favorite place to visit?
Washington, D.C. So many politics and so little time! What “political junkie”
doesn’t love it there?

2007 Calendar of Events
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Riverside County Water Symposium
Morongo Casino Resort & Spa
Young Leaders Group Networking Event
RA Sushi, Corona
Young Leaders Group Networking Event
RA Sushi, Corona
Young Leaders Group Networking Event
RA Sushi, Corona
San Bernardino County Water Conference
Dos Lagos Networking & Site Tour
Workforce Housing
Coachella Valley
Emerging Trends
2nd Annual Holiday Party

Committee Focus

ULI IE IN NEWS

Collaborating with public and private
partners to build a better Inland Empire
The Public Sector committee seeks to create a
dialogue between public and private sectors and
establish a framework for solving the region’s
land-use issues. Through collaboration, the two
parties can better understand each other’s goals and
learn about the public sector’s expectations, prior to
undergoing the approval process.
“We want to help ULI IE members make key and
lasting connections with the region’s public officials,”
said Christine Iger, founder of Iger & Associates
Government Interface Consultants and vice chair of
the committee. “These sectors have more common
interests than most realize— especially in their
mutual desire to benefit the community.”
One of the main focuses of the Public Sector
committee is ULI IE’s Annual Mayors’ Forum,
which took place in April. The Annual Mayors’
Forum provides members the opportunity to learn
about the planning perspective of the public sector
and how they can work together on projects to benefit
the region. Building an alliance with the public sector
from the onset of a project can further development
and ease potential complications.
Recruitment and participation of public sector
members plays a critical role. Because ULI IE
recognizes the importance of this collaboration, it has
one of the highest involvements from the public
sector of all the District Councils nationwide.
Hosting the Annual Mayors’ Forum and offering a
limited number of complimentary memberships to
selected institutions are ways that ULI IE has
successfully engaged participation from the public
sector.
By creating an open exchange of ideas with the
private and public sector, members can learn new best
practices and tools that can benefit their company and
its projects.
Members that want to get involved in the Public
Sector committee should contact the local ULI office
at 909.632.1010 or visit our website at
www.inlandempire.uli.org.
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ULI IE is being mentioned in publications
throughout Southern California.
Please take note and watch for more articles!
ULI looking at transit development
San Bernardino Sun, February 19, 2007
ULI looking at transit development
Inland Valley Daily Bulletin, February 19, 2007
Developing around transit
Business Press, February 26, 2007
Group to study transit
San Bernardino Sun, February 27, 2007
Group to study transit
Inland Valley Daily Bulletin, February 27, 2007
Money will keep logistics wheel rolling
Press-Enterprise, March 23, 2007
Logistics industry expected to soar
Victorville Daily Press, March 26, 2007
Summit to address issues of availability
Desert Sun, April 15, 2007
Troika of Inland mayors:
Keep development in check
Press-Enterprise, April 27, 2007

WELCOMING NEW MEMBERS
Our membership is the livelihood of the ULI. The Inland Empire District
Council would like to welcome the following individuals, who have
joined in the period of January through March, 2007:
Scott Arnold, TLMA Planning
Supervisor Marion Ashley, County of Riverside, 5th District
Melissa Elyce Beene
Brent J. Delhamer, GRE Land and Commercial Brokerage
David I. Dill
Marco DiMare
Peter F. Fitzpatrick, Pac Ten Partners, LLC
Mark Greenwood, City of Palm Desert
Mike Harrod, TLMA Planning
Thomas D. Jex, Burke, Williams, Sorensen, LLP
Jill King, Kerker Communications
Geoffrey P. Lewis
Fred E. Liao, The Empire Companies
Arthur Lin, K. Hovnanian Homes, Inc.
Dennis Arthur Martin, DAMARTIN, Inc.
Mitra Mehta, TLMA Planning
John Meisner, Hall &Foreman, Inc.
Neil Miller, The Empire Companies
Mayor Gwenn Norton-Perry
Hugo Ramirez, Hall & Foreman, Inc.
Toni M. Ringlein, Arcadis, USA, Inc.
Daniel Rittatore, City of Corona
Brad Robbins, City of Corona
Samuel O’Tello, O’Donnell/Atkins
Tara J. Tuthill
Amber Janelle Weins, TMG Communications, Inc.
City of La Quinta
If you are interested in joining the ULI Inland Empire District Council,
please contact Vice Chair of Membership, Anne L. Viricel at Michael
Brandman Associates at 909.884.2255 or via e-mail at
aviricel@brandman.com.

PRINCIPAL SPONSORS:

CORPORATE SPONSORS:
Alexander Communities, Inc. • Architerra Design Group • Burke, Williams & Sorensen • City of Hesperia • Forest City Development Inc.
Iger & Associates Government Interface Consultants • KeyBank • Meritage Homes • Orange Coast Title
Stewart Title, Inc. • T & B Planning Consultants • The Planning Center

PATRON SPONSORS:
David Evans & Associates • Diversified Builder Services • Michael Brandman Associates
Western National Realty Advisors • William Hezmalhalch Architects, Inc.
Contents of the ULIIE Newsletter provided by: Desmond McLeish, Inc., www.dmpublicrelations.com
Layout & Design of the ULIIE Newsletter provided by: Dynamic Marketing Inc., www.dmidirect.com

Chair
John Potts
VP of Real Estate, The Garrett Group
Assistant Chair
James Brooks
President & CEO, Urban Housing Group
Co-Vice Chair Communications
Louis N. Desmond
Partner, Desmond McLeish, Inc.
Co-Vice Chair Communications
Jessica McLeish
Partner, Desmond McLeish, Inc.
Vice Chair Membership
Anne L. Viricel, DPA
Director of Client and Creative Services Michael Brandman Associates

U L I Exec utiv e Co mmittee
Vice Chair Programs
John Shumway
Principal, The Concord Group LLC
Vice Chair Public Sector
Christine Iger
President, Iger & Associates - Government Interface Consultants
Vice Chair Sponsorship
Regina Marston
Principal, Ideation
Vice Chair Young Leaders
Stone James MRED
O’Donnell Atkins
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Past Chair
Jeffery M. Gault AIA AICP
President, KB Urban Inc.
Treasurer
Rick Scott
President/CEO, Corman Leigh Corp.
Trustee
Randall W. Lewis
Executive VP/Director of Marketing, Lewis Operation Corp.
District Council Counselor
Alex Rose
VP Development, Continental Development Corp.
District Council Coordinator
Peter Herzog

